
My father is a brilliant man, good in 
business as well as a noble and 
respected individual. He strove to 
build a company that became one of 
the most important in the country 
where he lives, dedicating his entire 
life to his business and his family. 
When I began working, I followed the 
model he taught me: “work hard 
and let excellence speak for you”. 

PERSONAL BRANDING:

Your story, 
your business

CONNECT, 
PERSUADE, 

REPEAT. YOURSELF.
YOUR EQUITY



This is the philosophical cornerstone of 
any goal you undertake on the personal 
field; it not only works in matters of the 
heart but it is also works for the 
matters of business. It is a common 
mistake to think that you have to create 
another profile different from yourself, 
which becomes problematic when you 
create a version that completely 
contradicts who you are. When talking 
about a personal brand, it is about 
building an image in a broad sense 
that are based upon your singularities. 
If this image does not flow from you, it 
becomes tiresome and non-viable. 
Why? Shelly Lazarus, Ogilvy’s Personal 
Branding CEO has the answer: “If 
you’re spending every hour of the 
day pretending to be someone 
you’re not, you’ll be exhausted and 
won’t have the energy needed to 
face your real work.” What you must 
create is the best version of yourself.

BE 
YOURSELF.

Along the road, I discovered new ways 
to make my work speak to who I am, 
and realized that we need more than 
hard work to stand out. We must 
distinguish ourselves, we need to be 
authentic! The world that you and I 
face is not the same as the one my 
father lived in. During my father’s time, 
many companies only considered 
local brands as direct competitors. 
The amount of people that traveled 
around the world was not as high as 
today, labor contracts were more 
rigorous, and everything was different. 
In my generation, any person or 
company can be anywhere at a 
moment’s notice and leaders can rise 
up from all sorts of backgrounds. 
There is something that has been 
important and remains valid in the 
past and today: personal branding.

Looking after one’s reputation is 
nothing new. This existed during my 
father’s time and he maintains a 
reputation that I am proud of.

Marilyn Monroe dreamed of being an 
actress and read books about “the 
thinking body” to learn how to walk and 
present herself in a certain manner. She 
rehearsed in front of the mirror and had 
a wardrobe evoked the sensuality and 
femininity that made her famous. Norma 
Jean Mortenson (Marilyn’s real name) 
would have needed a different personal 
brand if she had dreamed of marrying 
the President of the United States and 
of becoming the First Woman, because 
the attributes to highlight must go hand 
in hand with the goals 

In the same way, never forget that the 
past is part of who you are. The second 
most common mistake is that people 
want to “start from scratch” and forget 
that it is almost impossible in today’s 
digital social era. Incorporate the past 
into your personal brand, albeit with 
another persepective and in a genuine 
way.  An article from the Harvard 
Business Review on rebuilding the 
personal brand points out that it is 
common for recent graduates to work 
flipping burgers. Of course, nobody 
wants this on their LinkedIn profile, but 
the goal is that you salvage the skills 
you learned so you can apply them to 

MORE THAN 
A FASHION.
Personal Branding is 

more than a fashion, it’s 
an important element to 
your success.  I want to 
share a part of what has 
worked for me. Some of 
the ideas I will tell you 
may sound very simple, 
but don’t be fooled, they 

require reflection, 
patience, perseverance, 

and honesty with yourself.  

Marilyn Monroe dreamed of being an 



FIND YOUR 
OWN 
VALUE 
PROPOSAL.
Be different than others! I will tell you 
something that my father used to tell me 
which should be taken seriously: “You 
are unique”.  Each one of us have ability 
and skills that add value to what we do.

your future challenges. For example, if 
you worked behind the counter at a 
Burger King, speaking about how you 
learned to deal with people or to meet 
deadlines without compromising quality 
can be an original and genuine take on 
your story.
 

When you are clear about who you are 
and what distinguishes you from the rest, 
the next step is to develop your identity 
in a strategic way and create valuable 
content around it. Your personal story 
counts, and it counts a lot!
 
Pablo Iglesias, the leader of Spain’s 
“Podemos” political party, built his brand 
around his academic success. Iglesias 
was a professor of Political Sciences at 
the Universidad Complutense de Madrid 
and began his criticism of the Spanish 
political system there. He started 
participating in public activities by the
“indignados” movement years ago and 
this provided him with a platform to 
create a party with some of his 
colleagues. He delivers his speeches in a 
simple but informative tone, where    

sometimes he describes the situation 
and makes proposals from his own 
vision.

Pablo, in the same way as all those who 
built a personal brand for themselves, 
articulated a story around him. His 
history as a politician is based on the 
fact that he has studied the system 
enough to reform it for the benefit of all 
the Spanish people. This idea is reflected 
in the numerous articles he has written, 
in the books he has published, and on 
the TV shows he has been invited to.

In a nutshell, Pablo developed a theme 
and a story for his personal brand. How 
can you do this? In the same way; 
highlighting what you know, what has 
shaped you and dedicating some time to 
write, to give speeches, conferences, etc. 
Provide information to others to share 
what you know and who you are.

 

 

PROPOSAL.
Be different than others! I will tell you 
something that my father used to tell me 
which should be taken seriously: “You 
are unique”.  Each one of us have ability 
and skills that add value to what we do.

this provided him with a platform to 
create a party with some of his 
colleagues. He delivers his speeches in a 
simple but informative tone, where    

can you do this? In the same way; 
highlighting what you know, what has 
shaped you and dedicating some time to 
write, to give speeches, conferences, etc. 
Provide information to others to share 
what you know and who you are.

YOU ARE 
UNIQUE.
The more you like yourself, the 
less you are like anyone else, 

which makes you unique. 

- Walt Disney (1901-1966) 
American film producer.



BE 
SOCIABLE
Your personal brand is as solid as your 
contact network. Back in the days of my 
dad, he didn’t have to worry about this. 
Jobs were forever and the cities were 
smaller, so additional efforts were not  
needed to stay connected with 
acquaintances and friends. In the 21st 
century, keeping healthy relationships 
with your friends, acquaintances, and 
coworkers deserves effort from each 
party. It is a tool that guarantees higher 
probabilities of business and even 
economic prosperity.  

This topic is so important 
that the World Bank, on the 
topic of  

Social Equity, 
claims that a person has 
bigger probabilities of 
beating or avoiding falling 
into poverty, as long as they 
have a social media outlet 
that supports them.²

Even if you are too busy, try to attend 
social gatherings and conferences 
related to your business more frequently. 
Networking is a powerful tool to bond 
with colleagues and to make 
connections that may help you promote 
your brand in the future. It is important 
to keep yourself updated about what 
happens around you and, in the same 
way, keep contacts updated about your 
life and preferences. Nearly 90% of work 
opportunities or business possibilities 
are found among friends and/or clients.³ 
If your social circle doesn’t know in 
which field you move, it is unlikely that 
you will be taken into consideration 

when opportunities arise. 

One mistake we often make when we are 
trying to build up a network is to 
underestimate small contacts. When I 
talk about networks, I am referring to 
everyone from the CEO to the valet 
attendant. Donald Trump would have 
never thought that the story of a former 
Miss Venezuela from 20 years ago could  
unleash a wave of accusations and 
reputation crisis like the one Alicia 
Machado created.    

 

 

Before wrapping up, I’ll give 
you some practical advice that 
I have summed up by reading 
Entrepreneur, Harvard Business 
Review, and from my own 
experience:

The argument regarding whether 
personal marketing is just a trend is over. 
The debate is how to do it properly. On 
this subject, you will realize that building 
a strong and coherent personal brand 
brings many benefits since it can propel 
you into a new level of your career and 
personal satisfaction. Today, you need 
more than a college degree to make it. In 
order to build your personal brand, I 
advise you to take this with you and 
remember the three premises: 

 

 

 Try to define yourself with 
only three features. Ask your 
friends and relatives to do it 
for you. Compare and 
analyze.

Identify which feature shows 
frequently within your inner 
circles. Perhaps that is the 
differentiating element. 

Build your bio around that 
element and highlight the 
learnings from the past.

Make time to generate 
interesting content for those 
that share your interests.

Take advantage of social 
media to share and leave 
your point of view about 
trends related to your goals.

Keep your contact list 
updated. Assist and create 
networking spaces.
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Visit my Blog at:

[1 ]Solorar, Joan. “The Former CEO of Ogilvy & Mather on Personal 
Branding.” Harvard Business Review. Harvard Business Publishing.  
29 July 2014. Web.
Clark, Dorie. “Reinventing Your Personal Brand.” Harvard Business 
Review. Harvard Business Publishing. March 2011. Web.
“La rotación de CEOs alcanza un nuevo récord mundial.” PwC 
Argentina. Pricewaterhouse Coopers. 19 April 2016. Web.
 “Rotación laboral de ejecutivos en altos mandos alcanza el 25%.” 
El Comercio. Empresa Editora El Comercio. 30 July 2014. Web.
[2] Atria, Raul, et al. Capital social y reducción de la pobreza en 
América Latina y el Caribe: en busca de un nuevo paradigma. 
Publicación de las Naciones Unidas, 2003.
[3] Tiber LeLand, Karen. “Claves para construir tu marca personal.” 
Entrepreneur. Entrepreneur Media, Inc. 
Temple, Irene, Usted S.A. Gestion2000. Lima, Perú
https://www.entrepreneur.com/article/268665

848 Brickell Avenue 
Suite 1015
Miami, FL 33131
(305) 373 5757
r@rdlb.agency

RDLB.Agency services include 
corporate and product revamping, 
marketing strategy, competitive 
analysis, brand positioning, graphic 
design, creative content, and more 
importantly, brand storytelling.




